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alcuni dati




1980-1983 1984-1988 1989-1993 1994-1998 1999-2003 2004-2008 2009-2013

Country name 2009 2010 2011 + 2012
South Sudan 4.3 4.2 1.6 -47.6
Sudan 3.2 3.5 -3.3 -10.1
Guinea-Bissau 1.1 1.7 4.8 -6.7
Greece -3.1 -4.9 -7.1 -6.4
Bermuda -5.3 -2.1 -3.3 -4.9
Portugal -2.9 1.9 -1.3 -3.2
Italy -5.5 1.7 0.5 25
Slovenia -8.0 1.4 0.7 -2.5
Cyprus -1.7 1.3 0.4 -2.4
Croatia -6.9 -1.4 -0.9 -2.0
Dominica 5.9 1.0 -0.3 -1.7
Serbia -3.5 1.0 1.6 -1.7
Hungary -6.8 1.3 1.6 -1.7
Spain -3.8 -0.2 0.1 -1.6
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1980-1983

Country name
Sierra Leone
Afghanistan
Mongolia
Turkmenistan
Niger
Panama
Liberia
Burkina Faso
Macao SAR, China
Cote d'lvoire
Bhutan

Chad

Ethiopia

Iraq
Uzbekistan
Lao PDR
Papua New Guinea
Rwanda
Ghana

China
Mauritania
Tajikistan
Mozambique
Zambia

Cambodia

1984-1988 1989-1993 1994-1998
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3.2

21.0
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1.7
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1999-2003

2010

5.4

8.4

6.4

9.2

8.4

7.5

10.9

7.9

27.5

2.4

13.6

9.9

59
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8.5
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7.2

8.0

10.4

5.1

6.5

71

7.6

6.0

2004-2008

2011

6.0

6.1

17.5

14,7

2.3

10.8

8.1

4.2

21.8

8.5

0.1

7.3

8.6

8.3
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2009-2013

- 2012
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GLOBAL COMPETITIVENESS INDEX

Basic requirements
subindex

Pillar 1. Institutions
Pillar 2. Infrastructure

Pillar 3. Macroeconomic
environment

Pillar 4. Health and primary
education

Efficiency enhancers
subindex

Pillar 5. Higher education and
training

Pillar 6. Goods market efficiency
Pillar 7. Labor market efficiency

Pillar 8. Financial market
development

Pillar 9. Technological readiness

Pillar 10. Market size

Key for
factor-driven
economies

World Economic Forum - The Global Competitiveness Report 2013-2014

Innovation and sophistication
factors subindex

Pillar 11. Business sophistication

Pillar 12. Innovation

Key for
efficiency-driven
economies

Key for

innovation-driven
economies




GCl 2013-2014

Rank among
Rank Score 2012-2013

Country/Economy (out of 148) (1-7) gconomies*  2012-2013

Switzerland 1 5.67 1 1

Finland 3 5.54 3 3

United States 5 5.48 5 7

Hong Kong SAR 7 5.47 7 g

Bahrain 43 4.45 43 35

3
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PILLAR 7: LABOR MARKET EFFICIENCY

Labor market Subpillar A: Subpillar B:
Country/Economy efficiency overall rank Flexibility Efficient use of talent

Switzerland 2 4 1
United Kingdom - 10 3
Denmark 13 17

Sweden 18 57

Finland 20 74

Netherlands 21 50

Germany 41

France 71

Spain

Greece

Italy




Q413 QoQ YoY
N

Netherlands 12 4 -0.7%
5 Switzerland 12.0 3.8% 27%
6 Czech Republic 114 0.7% 30%
7 Sweden 10.5 13% 30%
9 Ireland 104 8.4% 59%
11 Belgium 9.8 0.6% 42%
12 Denmark 9.5 4.0% 31%
13 United Kingdom 9.4 3.3% 29%
14 Finland 9.1 6.7% 24%
15 Austria 9.0 -3.0% 30%
17 Norway 8.7 4.1% 24%
19 Israel 8.2 -0.5% 26%
21 Germany 1.7 1.0% 20%
23 Poland 7.5 1.4% 31%
24 Russia 74 -5.4% 34%
29 Romania 7.2 -8.0% -1.5%
30 Hungary 6.9 3.1% 10%
32 Spain 6.6 -3.8% 32%
33 Slovakia 6.6 -2.8% 9.6%
35 France 6.6 0.8% 35%
42 Portugal 6.0 2.8% 18%
46 Ity 5.2 7.7% 25%
53 Turkey 43 8.2% 53%
56 United Arab Emirates 4.2 -7.8% -27%
97 South Africa 2.3 3.7% 14%

Akamai Q4 2013 - Average Connection Speed by EMEA Country



Questi dati testimoniano la gravita della
situazione i1taliana



[l cambiamento ¢ sempre stato parte della vita umana



ma con tempi e modalita

molto diverse da quelle odierne



ma con tempi e modalita

molto diverse da quelle odierne

Oggi occorre essere fluidi, capaci di adattarsi alla rapidita dei
cambiamenti di una societa che non puo piu stare ad aspettare

che le decisioni vengano prese dagli stakeholder tradizionali



Per cogliere le opportunita che offre I'innovazione

occorre entrare in una logica "glocale”



Tutto cio passa attraverso processi di
comunicazione



La comunicazione ¢ stata profondamente
influenzata dalla diffusione pervasiva dei media
digitali e dei sempre piu numerosi dispositivi

connessi al web che quotidianamente utilizziamo



Devices Play Different Roles Throughout the Day

Tablets popular
at night

PCs dominate
working hours
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L'evoluzione digitale della nostra societa
ha avuto, e avra ancor piu nei prossimi anni,
impatti profondi sulla comunicazione e,

quindi, sulle relazioni...



...hon solo fra esseri umani



Occorre esaminare alcuni dati



A

Capire 1 trend in atto!

e—



SOCIAL

BUSINESS
THE PRESENT SOCIAL
MEDIA
y.,u GLOBAL
THE PAST SOCIAL LOCAL
Source: David Armano, o m L‘ MOB"—E
Edelman 2012, edelmandigital.com HUMAN
DIGITAL B
BUSINESS
p = TRANSACTIONAL
DIGITAL
MEDIA e

Google ONLINE

INTERACTIVE CONNECTED. ADAPTIVE. INTELLIGENT.

\ J
Y

THE FUTURE

DIGITAL -:




LA STAMPA it tecnorocia

TECNOLOGIA
20/06/2013

Volano gli utenti dei social network
nel mondo, uno su quattro li usa



EFFICACIA DEI SOCIAL MEDIA

6 70/0 ® MOoLTO @ ABBASTANZA
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Facebook YouTube Twitter Google + Linkedin Pinterest  Foursquare Instagram Flickr Altri

FONTE: CASALEGGIO ASSOCIATI 2013



Total (UL + DL) monthly traffic (PetaBytes/month)
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Voice Data

Total Monthly Mobile Voice and Data as Measured by Ericsson
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Total number (billions)
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Exabytes per Month 66% CAGR 2012-2017

12
B Mobile File Sharing (3.5%)
B Mobile M2M (5.1%)
M Mobile Web/Data (24.9%)
B Mobile Video (66.5%)

6

2012 2013 2014 2015 2016 2017

Figures in legend refer to traffic share in 2017.
Source: Cisco VNI Mobile Forecast, 2013



Tutto ci0 apre opportunita nuove e



gigantesche!




Per esempio, I'e-commerce



LA DISTRIBUZIONE DEI FATTURATI NEL 2013
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FONTE: CASALEGGIO ASSOCIATI, 2014



Lol CHAT APPS: USER NUMBERS

WHATSAPP WECHAT LINE KAKAOTALK
MONTHLY MONTHLY REGISTERED REGISTERED
ACTIVE USERS ACTIVE USERS USERS USERS

KAKAO

TAL

465M 355M 4OOM 133M

LOf OGO SO ST L ) CIU il th G O AR St wearesocial.sg + @wearesocialsg « 31




KL MOBILE WEB USE LOCATIONS

LIVING ROOM
BEDROOM
KITCHEN

HOME OFFICE

IN STORES
OUTDOORS
RESTAURANT
FRIEND’S HOUSE
WORK

SCHOOL
LIBRARY
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Tutto ci10 si traduce in miliardi di

di fatturato



a partire dal settore turistico



: China Korea
China $199 bn $21.3bn

$59.8bn _ Japan
$39.3bn

India
$91.2bn
Indonesia

$6.4bn Singapore® Indonesia
$19.9bn $23.7bn

Australia

$ 27.6 bn Australia

$34.5bn

Source: PATA Tourism Monitor 2012, WTO Compendium of Tourism Statistics Source: Frost & Sullivan estimates. Assumes no change to average expenditure per trip
*Excludes Singaporean visitors to Malaysia *Excludes Singaporean visitors to Malaysia



o/ India
) $13.3bn

Jl Singapore” Z $ 6.4 bn
$16.7bn %




China Korea
$199 bn $21.3 bn

Singapore™  hdonesia
$199bn | $23.7 bn

N



Le parole chiave per cogliere queste opportunita sono:



strategie digitali

web marketing
content management
social networking

e-commerce
CRM




Le aziende devono integrare
il mondo digitale nel loro DNA



In un mondo che offre queste
opportunita, vogliamo continuare

a parlare di






Buon social networking!

massimogiordani@me.com



